
There’s good news: there are only really 
three kinds of question that get asked 
about Media texts in the exam.  
Sometimes these are asked separately, 
sometimes blended together. How the 
questions are worded will depend on 
which exam you’re doing, but it all still 
comes down to these three types. 

We’re going to tackle one question a 
week. We’ll give you a text to read, the 
low-down on the question and advice on 
how to answer it. This week: 

What does this text tell us 
about its topic?

1 Straightforward questions of 
this type often go like this:

Question: List eight findings from the 
Ofcom research mentioned in the article.
 
Suggested answer: 
1. 55% people aged 15-24 with a social 
networking profile at the start of 2008.
2. 50% people aged 15-24 with a social 
networking profile at the start of 2009.
3. 46% people aged 25-34 regularly 
checked up on sites like Facebook in 2009.
4. 40% people aged 25-34 regularly 
checked up on sites like Facebook in 2008.
5. 30% British adults with a social 
networking profile in 2009.
6. 21% British adults with a social 
networking profile in 2007.
7. People with a Facebook profile spent  
an average of nearly six hours a month on 
the site in 2009.
8. People with a Facebook profile spent  
an average of four hours a month on the  
site in 2008.

Tips: 
	 Instead of “List” you might find it written 

as “Find and write down” a number of items 
from the text. 

From uncles wearing skinny jeans to mothers 

investing in ra-ra skirts and fathers nodding 

awkwardly along to the latest grime record,  

the older generation has long known that  

the surest way to kill a youth trend is to  

adopt it as its own. The cyberworld, it seems,  

is no exception.

The proliferation of parents and teachers 

trawling the pages of Facebook trying to poke 

old schoolfriends and lovers, and traversing 

the outer reaches of MySpace is causing an adolescent exodus from the social 

networking sites, according to research from the media regulator Ofcom.

The sites, once the virtual streetcorners, pubs and clubs for millions of 15- to 24-

year-olds, have now been over-run by 25- to 34-year-olds whose presence is driving 

their younger peers away.

Although their love of being online shows no sign of abating, the percentage 

of 15- to 24-year-olds who have a profile on a social networking site has dropped 

for the first time – from 55% at the start of last year to 50% this year. In contrast, 

46% of 25- to 34-year-olds are now regularly checking up on sites such as Facebook 

compared with 40% last year.

Overall, 30% of British adults have a social networking profile, against 21% in 

2007 when Ofcom first did the research. Half the UK’s online population have a 

Facebook profile and spend an average of nearly six hours a month on the site 

compared with four hours in May 2008.

“There is nothing to suggest overall usage of the internet among 15-to 24-

year-olds is going down,” said Peter Phillips, the regulator’s head of strategy. 

“Data suggests they are spending less time on social networking sites.”

James Thickett, director of market research at Ofcom, said that while 

older people seemed to be embracing social networking sites, Facebook 

and MySpace remained immensely popular with children under 16.

“Clearly take-up among under 16-year-olds is very high… so we cannot 

say for certain whether this is people in a certain age group who are not 

setting up social networking profiles or whether it’s a population shift 

which is reflecting people getting older and having a social networking 

profile that they set up two years ago,” he said. “The main point is the 

profile of social networking users is getting older.”

The arrival of the 25- to 34-year-old age group, meanwhile, also 

appears to be behind the explosion in usage of Twitter.

It’s SO over: cool cyberkids 

abandon social networking sites

Copyright Guardian News & Media Ltd 2009.

Are you sure you have 
all the facts?
Learn to speed read Media articles for factual information.



Media
Reading for information

	 If you’re asked to find eight things 
there will usually be eight marks 
available – one for each. There are no 
extra marks for extra items; do the eight 
and move on to questions worth more.

2 The next level up can look 
something like this: 

Question: Find and write down  
one fact and one opinion that are 
important in the writer’s argument 
about changing uses of Facebook and 
explain why they are important.
 
Suggested answer: 
The fact the writer focuses on most is the 
drop by 5% of people aged 15-24 who 
have a social networking profile. This is 
important because the writer is arguing 
that Facebook is finished as a place for 
“cool cyberkids” to hang out online.  

It is the writer’s opinion that this 5% 
drop has been caused by the increased 
number of older adults having a 
Facebook page, making it “uncool” for 
the younger generation. This is important 
because it makes it sound like a battle 
between the generations and therefore 
more important than the facts in this 
article really are.

Tips: 
	 See this answer? You’ve been asked 

for one fact and one opinion, so give 
one fact and one opinion. 

	 The key question words are “fact”, 
“opinion”, “why/important”. Repeat 
them in your answer to help the 
examiner find what s/he is looking for. 

3 A similar question at Higher 
tier might look like this:

Question: What are some of the 
facts and opinions used in the text to 

support the writer’s views about 
changing use of Facebook?
 
Suggested answer: 
The writer’s views about changing use 
of Facebook are that it’s no longer cool 
with young people, that it has been 
taken over by older people and that 
this is a normal part of the process 
with youth trends. 

Some facts that can be used to support  
these views:
n A 5% drop between 2008 and 2009 
in people aged 15-24 with a social 
networking site profile.
n A 4% increase from 2008 to 2009 in 
people aged 25-34 regularly checking 
up on sites like Facebook.

Some opinions that can be  used to 
support these views:
n “the older generation has long known 
that the surest way to kill a youth trend 
is to adopt it as its own.”
n “The sites… have now been over-run 
by 25- to 34-year-olds whose presence 
is driving their younger peers away.”

Tips: 
	 Always check how many marks the 

question is worth. This is the number 
written in brackets after the question. If 
it’s worth most of the marks, spend 
most of the time on it.

4 Some exams have more 
in-depth questions with 

many more marks attached 
to them. They can go 
something like this: 

Question: From your reading of the 
article, outline the important points made 

in this article about how use of Facebook 
and other internet sites is changing.
 “Outline” means describe each key 
point briefly. Questions like this are 
usually worth more marks than the “list” 
or “find and write down” questions. 
 
Suggested answer: 
The use of Facebook and other social 
networking sites has changed between 
the research first done by Ofcom in 2007, 
and the research reported in this article 
that was done in 2009. The first thing 
that has changed is the number of 
young people aged 15-24 who have a 
profile page on Facebook or other social 
networking sites. This number has 
dropped from 55% in 2008 to 50% in 
2009. One reason given for this in the 
article is that they are being driven out 
by older users.

The second change is Facebook use 
by people aged 25-34. From 2008 to 
2009, the number of people in this age 
bracket who regularly checked their 
Facebook profile went up, from 40% to 
46%. In the article, the author suggests 
this might not be to do with changing 
use. He says it might just be young 
people growing older and keeping their 
Facebook pages going. 

The number of British adults of any  
age with a Facebook profile is the next 
change. This has increased from 21% 
in 2007 to 30% in 2009.  The amount 
of time people spend on Facebook has 
also gone up: from four hours a day in 
May 2008 to nearly six hours a day in 
2009. One of the people quoted in the 
article adds that although Facebook 
might not be so popular with 15-24 
year olds now, they are still spending at 
least as much time on the internet.  

Take a newspaper or magazine article. 
Read for one minute. Put it where you 
can’t see it. Answer these questions 
quickly: WHO is it about? WHAT has 
happened? WHERE? WHEN? WHY? 
HOW? Check the article to see if you 
got it all.

Revision in minutes

3  
minutes

l The difference a word makes.next 
week

This exercise is an extract 
from Result! magazine, the 
new and effective way to 
revise for GCSE English.  
To get a headstart with your 
revision visit us today at 
www.gcseresult.co.uk
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Only 6 weeks to go until exams begin... 

Result! magazine is designed to help students achieve better grades in their crucial GCSE 
English exams. Sign up and you’ll get eight weekly magazines sent straight to your door, plus 
access to hundreds of online revision resources for rapid results.

This structured revision programme is written by experienced teacher and English specialist, 
Julie Blake. Each magazine:

	 supports students with their English revision

	 helps them hone skills and consolidate knowledge for each 
of the key English areas: media, poetry, writing, prose, non-
fiction and drama

	 supplies extension exercises

	 guides students through exam questions

	 uncovers what examiners are really looking for  

	 offers rock solid revision strategies

Ten hot headlines from the course...
1) How to tackle fact finding questions for media and non-fiction reading

2) Extending your ideas in writing to comment

3) Plot how audience sympathy changes during a play

4) Punctuation masterclass: the problem with commas

5) Memory techniques for more effective revision

6) Effective quotation to impress examiners

7) Develop the art of great letter writing

8) Know where to score those extra crucial marks

9) Get inside the mind of your set poet

10) Time management tips for the exam

Join the 1000s of students already working towards a better grade and sign up today at

Boost GCSE grades with Result! magazine – 	
a cram-tastic English Revision Course!

www.gcseresult.co.uk

20% off: 
Get the full 
series for 
just £15.99*
(*UK only: Sign up online by Friday 15th 
April and use discount code ‘Easter’)

You’ll receive the first four 
instalments immediately, then one 
every week until the final exam.


